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Opening the outdoors:
How can we make outdoor
tourism more inclusive?
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Supporting UK & Ireland destinations and visitor
businesses to unlock the value of responsible outdoor

tourism
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WHO WE ARE

We are Outdooractive — and for over 30 years, we've enabled better outdoor
experiences through pioneering technology that guides, connects and protects all
stakeholders in outdoor tourism.
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WE GUIDE WE CONNECT WE PROTECT

We deliver the most We enable meaningful We help everyone in the
reliable planning and interactions between outdoor industry make
navigation tools to a community members more sustainable
worldwide community and the offering of our decisions for the good of

of outdoor tourists. official partners. our planet.
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TRUSTED BY OVER 60m OUTDOOR ENTHUSIASTS
& 8,000 TOURISM STAKEHOLDERS GLOBALLY
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THE VISION

‘The outdoors should be open to everyone.”

A Access to nature is essential for health and well-being

A Yet millions in the UK still face barriers to outdoor
recreation

A Our mission: make outdoor exploration inclusive, data-
driven, and accessible for all
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THE VALUE OF INCLUSION

Why Inclusion Matters

A Healthier communities & improved
well-being’

A Stronger social cohesion and
connection to place

A Supports regenerative tourism;
enhancing destinations, not just
sustaining them

A A strategic investment: social value + [
economic resilience + sustainability [

© John Cuthbertson, The Disabled Ramblers
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THE ECONOMIC OPPORTUNITY

Accessible & Inclusive Tourism =

Economic Growth

A Worth £14.6bn annually
A Making destinations inclusive =
| - new audiences
| - longer stays
| - higher visitor spend
| - stronger rural economies
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THE ACCESSIBILITY GAP

A 16.1 million people in the UK (24% of
the population) report having a
disability (2022/23)."

A Around 80% of the UK's land area is
classified as rural.”

A Access to parks and green spaces
improves physical health, mental
well-being, and life satisfaction.’

A Yet many disabled people still face
barriers in accessing the countryside

and undertaking leisure activities.
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UNDERSTANDING THE BARRIERS

Common Challenges:

A Limited or unclear accessibility
information
A Unreliable map data
2 A Inaccessible digital content and route data
- APublic transport options are not integrated
alongside outdoor activity information

Visitors feel uncertain - they stay home
instead of exploring or only go to places they
have been to before
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ENHANCING THE VISITOR EXPERIENCE FOR
EVERYONE

Every visitor deserves the same inspiring, confident, and fulfilling outdoor experience.

Accessibility should be embedded across the entire visitor journey:
A Inspiration: Access engaging, inclusive content that reflects real possibilities for
all.
A Planning: Explore verified routes, rest stops, accommodation, and hospitality
options, each with clear accessibility details.
A Exploration: Navigate with confidence using accurate maps, accessible POls, and
real-time route information.

Goal: Deliver clear, trusted information, before and during the visit, ensuring every

visitor can plan, explore, and enjoy with confidence. |
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DIGITAL CONFIDENCE = REAL-WORLD IMPACT

Data-driven accessibility

cmpowers everyonc
Visitors can explore safely and
confidently
Destination stakeholders get insight
into accessibility gaps
LVEPs, DMO's, LAs, visitor related
businesses can target investment and
develop inclusive marketing -
Building an inclusive tourism
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© North York Moors National Park Authority
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